
We know our ground coffee from our 
whole bean, our latte from our flat 
white and more of us are drinking it 
at work than ever before. 
Coffee shop culture is spilling over into our homes 
and workplaces, so we’ve collated the latest trends 
and predictions for 2017, to ensure you’re ready to 
meet your employees’ taste, brand 
and expectations. 

We’re more interested 
than ever in what we 
eat and drink. 
People are entering coffee 
shops armed with the 
knowledge to choose high 
quality, ethically sourced 
coffee.

In 2016 we heard a lot 
about Hygge – the 
Danish way of living 
well. Move over Hygge, 
it’s Fika time!
Fika is a concept in Swedish 
(and Finnish) culture with the 
basic meaning "to have 
coffee", often accompanied 
with biscuits, pastries or 
sandwiches. 
 In Sweden Fika is law 
and brings employees together 
over coffee creating a 
community. With our love for 
all things Scandi we are sure 
to see the rise of Fika in 
organisations. 

Research by Gallup 
found that close work 
friendships boost 
employee satisfaction 
by 50%. 
Connecting or re-connecting 
with colleagues will become 
even more important as 
pressure grows on us all to be 
more productive. And what 
better way to connect with 
colleagues than over a cup 
of coffee, Fika-style?

It’s all about the 
experience!
Organisations will continue 
to explore ways of adding value 
to the employee experience 
and extend ways to attract 
new talent. Every detail will 
need to be considered right 
down to the last bean. 

is set to see an 
increase in cold brew 
and nitro coffee as 
consumers’ taste 
buds become more 
sophisticated.

This demand for 
convenience has also 
seen an increase in self-serve 
coffee machines as advances 
in milk technology means you 
can have the coffee you love 
from a machine without 
compromising on taste. 

It’s growing in popularity 
with many consumers ordering green,
fruit, chai and even turmeric! 

It’s an experience.
Millennials are a generation 
concerned by experience over 
price and they’re driving the 
demand for premium coffee 
on the go. 

In fact, convenience is the 
number one emerging coffee 
trend for 2017.
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In premium coffee will move from the high street to the office.

will be the year to bring 
your people together.
As the world of work fills up with more and more 
millennials, how we work is changing. People are 
motivated by more than just pay. They want to 
feel valued and listened to. 
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people drank seven cups of coffee a week 
at work, one cup extra than the year before. 
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collaboration and coffee. 
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Culture will inspire 
workplaces of the future 
as companies recognise 
not everyone wants to 
work in the same way.

The trends predicted for

present huge opportunities
for businesses to create cultures 
and environments that stimulate 
collaboration and productivity, 
all centred around a range of 
great-tasting, branded coffees. 
We continuously track and monitor consumer 
trends so that we can bring the drinks your 
employees enjoy to your organisation. 

Just like in coffee shops, a 
mixture of tables, armchairs, 
counters, quiet areas, Wi-Fi 
and access to premium 
branded coffee will become 
an expectation. 

Organisations who have 
responded to employees’ desire 
for a different way of working 
report increases in productivity 
and engagement. This will 
become the new norm and 
mainstream not just restricted 
to the elite tech giants.

We’d love to have a chat about 
how we can help you bring 
coffee culture to the heart 
of your organisation.
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